ZEISS
HISTORICA

The Journal of the Zeiss Historica Society ® Volume 16, Number 1 o Spring, 1994

—r — 3 - . ™ & = 1 — o T =
" = : e L %5 : Pl oo b e S~ = '.--"._-' R, P
¥ = - fa) ’ - i T i P
O e R - Timys - Sl TR “-l#




The Zeiss Historica Society of America is an educational,
non-profit society dedicated to the study and exchange of
information on the history of the Carl Zeiss optical
company and affiliates, its people and products from 1846
to the present.
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ON THE COVERS

FRONT COVER: Zeiss 7x50 binoculars produced for sub-
marine use by the German Navy around 1941, Pressure-proof
bousing of cast brass permitted use at depths as great as 200
meters (650 feet). "bic” marking is military procuremeni code
for Zeiss-produced equipment.

BACK COVER: The Society welcomes the move than thirty new
members who joined in 1993,

ILLUSTRATION SOURCES

Front cover and Zeiss binocular article, Carl Zeiss. ® Annual
meeting photos by Eugene Pobl and Carl lan Schwariz. ® Plane-
taria illustrations courtesy Joe Brown, Larry Gubas and Carl
Zeiss Jena.

PRESIDENT'S LETTER

Clean money. Lots of it. That’s what you see in Japan, and
that’s the key to being able to function there. The stories you
have heard about the astronomical prices of everything are
mostly true. What you might not have heard, but only guessed
from what you have seen happening at the camera shows, is
that a considerable portion of the nice classic equipment that
comes to the surface in all the markets of the world heads over
to Japan, and is on view at any given moment in the shops
along the Ginza. :

The reason is not hard to figure. That's where the best
prices are. Ten years ago the yen was pegged at roughly 250
per dollar; today, the round number is 100 per. That means
that 100,000, which in 1985 would buy a $400 camera in the
American market, would today be worth $1000. It's easy to see
why the prices have been going up, in dollar terms, since just
for waking up and reading the newspaper, the Japanese
collector has two and a half times more dollars to buy cameras
(or anything else).

But far from indulging in Japan-bashing, (which is easy to
do if you are competing with the Japanese for the pieces you
need to advance your collection) I wish to pay tribute to the
intensity and depth of knowledge of the Japanese collector.
There must be dozens, if not hundreds, of camera shops in
Tokyo whose primary function is selling collectible camera
equipment.

By virtue of the intense competition for the collectors’ yen,
the people working at these shops are very good at their jobs.
Over and above the “died and gone 1o heaven” feeling of
walking into a shop that looks like somebody took
McKeown’s guide, highlighted the most desirable pieces, and
then made them all appear in the display cases, it's also
refreshing to be able to discuss matters with a courteous and
knowledgeable employee. That just doesn't happen much
anymore in the American or European markets except in rare,
isolated cases, even in the major centers. None of this would
exist, however, if there were not a large number of knowledge-
able and exigent, not to mention well-heeled, people patroniz-
ing these shops.

This is also apparent in the wide variety of books and maga-
zines available to the classic camera enthusiast. Of course the
prices seem high when you put your right thumb over the last
two digits of the yen price and figure dollars, but the variety
and quality of these publications is amazing. No longer am I
surprised that H-] Kuc's seminal work on the Contax has been
translated into Japanese while we continue to wait for the
English version.

My goal here is not to explain, but merely to report these
phenomena, so I'll stop while I'm ahead. Suffice it to say that
my trip to Japan was a success; the goal of publicizing ZHSA
and increasing its membership was achieved, and I now know
where to go to see and touch what used to be common in the
camera shows in the USA. Asan American, I hope we can re-
establish some sort of balance berween the current situation
and that of a decade ago, but we enjoyed a similar situation for
quite awhile when the dollar was pre-eminent and almighty.
What goes around comes around...
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Zeiss Tkon’s Super Nettel of late 1930s wiih offspring Contax T from Yashica in 1984.

UP TO DATEIN CAMERA CITY

Nicholas Grossman, Rockuville, Maryland

Thanks to modern, electronically controlled everything, any
exterior or interior resemblance of forbear to progeny 1s
purely coincidental. One thing is clear. Their affiliation stems
from the camera branch of the family: Zeiss Ikon's Super
Nettel (late 1930s) with offspring Contax T (1984) from
Yashica, and a Zeiss Ikon Neuax (also late 1930s) with its
issue, Contax T2, introduced by Yashica in 1990.

Despite their differences, the elegant distinguished body of
the elder and the sleek, shiny, unencumbered body of Ms. (or
Mrt.) Cool, the “youngsters” continue the elders’ ideals: expert
craftsmanship, precise contruction, and masterful optical
refinements take first priority. That's tradition.

In Zeiss Ikon's catalog dared May 1935, the Super Nettel
meant "...something even better than Nettel.” (p.3) It wasalso
“...the right sort of camera for those who find itimpossible to
take much care of their accessories, and sporting motorists,
mountaineers, and pressman will all find it an ideal
instrument” (p.5).

Today, engineering and technological advances embody
yesterday's goals: a camera that fitseasily intoa pocket, iscom-
pact, lightweight, accurate and that still produces for the user
effortless artistry. Each forbear and progeny proved top of the
line at its time.

Indeed, everything’s up to date in Camera City, with Carl
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Zeiss still good-looking on the lens. Have they gone about as
far as they can go? Probably not. We shall see.
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Contax T2 introduced by Yashica in 1990 with
its forbear Zeiss Ikon Nettax of the late 1930s.

OTHER SOURCES

F 1992 Disassembly of Super Nettel I, pp.14,15. Alvardo
S 1992 Nettax ad 1937 on back cover.

S 1988 Prewar Zeiss lkon, p.8. Gubas
S 1985 Super Nerel and Contax ad on back cover.
F 1982 Nettax ad on back cover.






